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Overview of Study 

• Survey was conducted online, and e-mailed to 805 members 
of The Ohio Manufacturers’ Association 
 

• Conducted from September 22nd to October 17th, 2014 
 

• 120 individuals, from 100 companies participated 
 

• Consisted of approximately 50 questions and took about 20 
minutes to complete 
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Virtually all of the manufacturing companies 
in Ohio (>95%) are striving to become more 
efficient in their use of energy 

 

• What is the likelihood that your company will improve the 
energy efficiency of your Ohio facilities or processes within the 
next five years? 

Very unlikely, 0% 

Moderately 
unlikely , 0% 

Slightly unlikely, 
0% 

Neither likely 
nor unlikely, 5% 

Slightly likely, 
18% 

Moderately 
likely, 33% 

Very likely, 44% 

Nearly 6 in 10 have made gains in energy 
efficiency over the past five years … 

• Over the past 5 years, has your company made energy 
efficiency improvements to reduce the risks associated with its 
energy supply and/or uncertainty about energy costs in Ohio? 

No, 43% 

Yes, 57% 
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No Carbon 
Reduction 

Goal 

Carbon 
Reduction 

Goal -- 23% 

…including substantial numbers of  
companies with energy and carbon reduction 
goals  

No Energy 
Conservation 

Goal 

Energy 
Conservation 
Goal -- 40% 

Ohio’s manufacturers seek to reduce their 
energy use for many reasons 
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Public relations benefits

Favorable financing terms
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Acting as leaders within our industry

Social responsibility

Environmental benefits

Competitive advantages

Rebates

Analysis of energy use

Awareness of new efficiency opportunities

Economic benefits

Motivations for Improving Energy Efficiency 
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Many companies are potentially interested in 
producing renewable energy onsite… 

• To what extent are each of the following a benefit of adopting 
[combined heat & power (co-generation) or waste-energy recovery; 
renewable energy (wind, solar, biomass)] in your company? 
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Public relations benefits

Hedge against future regulations

Environmental benefits

Onsite power generation

Cost reductions

Renewable energy (wind, solar, biomass)

Combined heat and power (co-generation) or waste-energy recovery

…but the upfront costs associated with doing 
so pose a major barrier 

• How quickly must energy investments have a positive return 
before the company would be willing to make the investment? 

< 12 
months, 

10% 

18 months, 
17% 

2 years, 36% 

3 years, 27% 

> 3 years, 5% 

Don't Know, 
5% 
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Ohio manufacturer’s top priority is for policies 
that will lead to reliable supplies and low, 
stable prices…. 

• Please indicate how important you believe each of the following 
organizing priorities are for Ohio manufacturers in regard to energy 
policy. 
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Clean energy supply

Diverse energy supply

Domestic energy supply

Equity in energy costs+

Stable energy prices

Least cost energy prices

Reliable energy supply

+Equity in energy costs (ex., fair pricing between consumer and rate classes) 

…and nearly all manufacturers also support 
tax credits for companies that install energy-
efficient equipment. 
  • How beneficial or harmful do you think providing tax credits for the 

installation of high efficiency equipment by companies would be for 
your company? 

Very 
harmful, 3% 

Somewhat 
harmful, 1% 

No 
difference, 

14% 

Somewhat 
beneficial, 

59% 

Very 
beneficial, 

23% 
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Key Findings 

• Virtually all of the manufacturing companies (>95%) in Ohio are 
striving to become more efficient in their use of energy. 

• Nearly 6 in 10 have made gains in energy efficiency over the past 
five years - including substantial numbers of  companies with energy 
and carbon reduction goals. 

• Ohio’s manufacturers seek to reduce their energy use for many 
reasons. 

• Many companies are potentially interested in producing renewable 
energy onsite, but the upfront costs associated with doing so pose a 
major barrier.  If the investments don’t pay for themselves within 2 
to 3 years, few companies feel they can justify them. 

• Regarding government policies, Ohio manufacturer’s top priority is 
for policies that will lead to reliable supplies and low, stable 
prices.   Nearly all manufacturers  also support tax credits for 
companies that install energy-efficient equipment. 

Questions or Comments? 


